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PRINT IS EFFECTIVE 
 

Print Power will demonstrate to media-mix decision makers 

the effectiveness of printed media as a vital channel for 

marketing and advertising. Famous brands and eye-catching 

media adverts will be used to prove the effectiveness of print 

media in newspapers, magazines, direct mail, brochures, 

catalogues, folders, corporate reports and general business 

communication. 

Communication 
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PRINT IS SUSTAINABLE 

 

Two Sides promotes the responsible production and use of 

print and paper and dispels common environmental 

misconceptions by providing users with verifiable 

information on why Print Media is an attractive, practical 

and sustainable communications medium 

Communication 
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Anti print and paper messages still surround our 

industry 
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Two Sides Worldwide Partners 

1 2 3 4 5 
Business 

and 
Consumer 
Audience 

6 

1. Pulp & paper production AF&PA, APIA, CEPI, Eurograf, EPIS, TAPPI 

2. Paper and equipment  distributors EUGROPA., GAMAA,, GASAA, 

NPTA, Picon 

3. Printing ERA, EPE, INTERGRAF, PIA, PIAA, VDMA 

4. Publishing ACA, ACMA, EMMA, FIPP EPC, WAN-IFRA, INMA, Fedma 

5. Envelopes EMA, FEPE, 

6. Postal & distribution PostEurop, IPC, Distripress 
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The ‘Two Sides’ initiative tells the story of 

Print and Paper in a straightforward and 

honest way: 

• Tackling the environmental arguments head on 

• Balanced approach 

• Factual and Authoritative 

• Exploring the Myths 

• Setting out the Facts 
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• Only about 11% of the timber harvested worldwide is used directly by 
the pulp and paper industries. Fuel and timber are the main users 

• The European paper industry sources more than 80% of its wood 

and its wood pulp from within Europe and the total area of European 

forest is now 30% larger that in 1950 and increasing by 1.5 million 

football pitches each year 

• 68% of paper is recovered for recycling in Europe 

• 54% of the energy consumed by the European Industry originates 

from biomass 

Two Sides will set out the facts, such as, (European 

example): 

The paper industry has a great environmental story 

to tell 

Every region has its own surprising facts and figures! 
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Research 

The ‘Two Sides’ campaign 

Communication flow 

Website 

Newsletters 

Myths and Facts 

Direct mail 

Advertising 

Engagement 

Measurement 
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Resources-laden websites at the centre of the campaign.  

7 sites, 5 languages, 5000+ visitors a month. 

The ‘Two Sides’ campaign 
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‘Two Sides’ 

Newsletters 
 

Communicate to 

members and all site 

registerees. 

 

All new website content 

sent to database 

c.2,000 contacts 

The ‘Two Sides’ campaign 
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‘Two Sides’, Myths and Facts Booklet 

Personalisation possible for all members 

Multi-language, flexible format, regionally adaptable. 

Mills, Merchants, Printers and Publishers have all 

done versions. 
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‘No wonder you love paper’ 

  

Campaign focuses on two simple facts 
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• Talk directly to consumers 

• Build on research showing consumer preference for 

paper based media but concerns about forest loss and 

poor recycling rates 

‘No wonder you love paper’ 

UK Advert examples 

QR codes lead to 

video and 

consumer 

website: 

• Quizes 

• Competitions 

• Facts 

 

../Videos/Paper_and_Forests.mp4
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‘No wonder you love paper’ 

Imagery can change but style is consistent across 

European markets 
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‘No wonder you love paper’ 

adverts can be targeted at different audiences 
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‘No wonder you love paper’ 

adverts can be targeted at different audiences 
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Mainstream national newspapers 
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Mainstream national newspapers 



The Myths and Facts Surrounding Paper and Printing, September 2011 

Mainstream national newspapers 
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Mainstream national newspapers 
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Mainstream national newspapers 
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Business focussed magazines 
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Young generation focussed magazines 
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Young generation focussed magazines 
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Young generation focussed magazines 
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Spanish Post Offices! 
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Have we influenced the way people feel about 

the industry’s recycling record? 
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over 60% of 

paper is 
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8%) 

Consumer beliefs 

before advert 

exposure 

Consumer beliefs 

after advert 

exposure 



Print Power  Presentation to Canon, 4th February, 2010 Rubicon Network, 5th March, 2013 

N: 600 ; % Col. 
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Have we influenced the way people feel about 

the size of Europe’s forests? 

From 78% 

believing that 

forests are 

reducing in 

size, 75% 

now believe 

forests are 

increasing in 

size. 

Consumer beliefs 

before advert 

exposure 

Consumer beliefs 

after advert 

exposure 
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Print Power Magazine 



The Myths and Facts Surrounding Paper and Printing, September 2011 

Print Power Magazine 
Effectiveness  still - but promoting the ability 

of print, special finishing and paper choice to 

enhance the ‘look and feel’. Embossed stand 

out cover in eye-catching envelope. 

 

 

 

Issue 4, November 2012 
 

19,000 addressed  copies 

2,500 to BPIF members, one copy per company 

2,800 to BAPC members 

280 to IPIA members 

125 to PICON members 

 

Invite to agencies and  

designers to submit their  

own stories 
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Print Power Magazine 
 

The future? 
 

• The magazine continues to be the focus of the UK 

print Power campaign. 

 

• Remains important as an must-read print media 

‘handbook’ 

 

• Advertising important for funding 

 

• Additional copies can be produced and mailed on 

behalf of member organisations. Small charge to 

cover print and postage 

• Next issue April 2013 
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Two Sides and Print Power 
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Europe mje@twosides.info 

 sjc@twosides.info 

 

USA pnr@twosides.us 

 

Australia kellie@twosides.org.au 

 

mailto:mje@twosides.info
mailto:sjc@twosides.info
mailto:pnr@twosides.us
mailto:kellie@twosides.org.au

